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I
nnovation and advanced manufacturing go hand in hand.  In 2012, manufacturers 

accounted for two-thirds of all spending on Research and Development in the nation, 

driving more innovation than any other sector of the economy.  In the Hudson Valley, 

our manufacturers have a rich tradition of innovation with Robert Fulton’s steamship, 

Samuel Morse’s telegraph, and IBM’s mainframe being just a few of the better known historical 

examples.  This tradition continues today in areas such as bio-tech, pharmaceuticals and 

software development.

Innovation, however, is much more than just new product development. In business, 

innovation is the process of translating an idea or invention into a good or service that creates 

value.   In this sense innovation can take the form of improved customer service or a more 

effective marketing strategy; it can be a more efficient process or a better way to recruit the most 

talented people to your firm. Innovation is about ideas and ideas come from people – people 

with knowledge and experience.  It can be fostered and encouraged with the right resources, 

environment and culture, but ultimately it comes from people.

In this issue of HV Mfg. we take a look at innovation.  David King looks at the link between 

Science Fiction & Comics and product Innovation in “Sci-Fi to Reality.”  Our Leader Profile of 

Mechanical Rubber’s Cedric Glasper notes his application of ‘coopetition’ to grow his business. 

The Company Profile is of Schatz Bearing Corporation, a firm that thrives through innovations 

to a product that is among the most common of all manufactured goods – the ball bearing.   

Dean Domenico and Ed Kowalski from Ethan Allen Personnel Group discuss the types of 

skills necessary to thrive in the innovation economy of the coming 21st century. Finally, Alex 

Silberman writes about the building blocks of a successful innovation system. 

I hope you enjoy the issue and we welcome your comments. I would also like to extend my 

thanks to the many advertisers whose support is essential to the success of HV Mfg.

Harold King
Executive Vice President
Council of  Industry

Dear reader

On Innovation

For more than 80 years we have become recognized leaders in providing accounting, tax and business 
consulting services to the manufacturing industry. �e developments in this area are signi�cant, raising 
many questions for manufacturers regarding their future growth and development of their business 
and the �nancial viability of various corporate structures. At JGS, our approach is simple. We address 
insights, provide objectivity and o�er �nancial advice to the manufacturing industry.

• Evaluating Profit by Product Line

• Evaluating the Impact of Price Changes and Rebates

• Preparation of Annual and Long-Term Operating Budgets

• Revenue Enhancement and Expense Control Strategies

• Profitability and Cash Flow Analysis

• Structuring Incentive Compensation Packages

• Negotiating Mergers, Sales & Acquisitions

• Controlling Operating Costs

• Equipment Buy vs. Lease Evaluations

• Succession Planning and Family Transfers

(877) 740-9500   |   www.jgspc.com
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